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Dairy Labeling
FDA Comment Deadline January 25, 2019
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•

73 percent of consumers believed that
almond-based drinks had as much or
more protein per serving as milk, even
though milk has up to eight times as
much protein.
• 53 percent responded they believed
plant-based food manufacturers labeled
their products “milk” because their
nutritional value is similar. They don’t,
and the manufacturers know it.
• 68 percent of respondents who purchase
only plant-based beverages “strongly or
somewhat agreed” that those drinks have
the same nutritional content as dairy
milk.
Unfortunately, the misappropriation of milk’s
“health halo” may have devastating
consequences to children’s health. According to
media reports, vegan diets in which dairy
products are substituted with less-healthful
alternatives have increased the number of
malnourished children in the U.S.
The actions of the plant-based food and
beverage industry are contrary to the national
goal of a healthy population and to FDA’s
mission to promote transparency and fairness.
As the federal dietary guidelines state: Plantbased products “are not included as part of the
dairy group because their overall nutritional
content is not similar to dairy milk.” In effect,
the plant-based beverages are nutritionally
inadequate, highly-processed water.
Consumers have the right to choose the
beverages they prefer, but current labeling
practices create false impressions that prompt
decisions they might not otherwise make. The
obvious factor is the name. People see ‘almond’
or ‘rice’ before the word ‘milk’ and think it
must be like a dairy product even when their
nutrition and production differ.
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This is the situation into which FDA must
intervene, for the benefit of consumers and
transparency in the marketplace. FDA should be
commended for finally tackling this
longstanding and growing problem.
To submit your comments to the FDA:
•

Go to the web site
https://www.regulations.gov.
• In the search box enter, “Docket FDA2018-N-3522-0001”.
• The blue box in the upper right,
“Comment Now,” allows you to either
copy and paste your comments into the
field provided, or upload a document
using the “Choose Files” option below
the comment field.
• Fill out the other information fields and
select your “Category” type, which is
“Food Industry,” then click “Continue.”
• On the next page confirm all information
is correct, then check the box below your
information indicating that you have
read and understood the public
disclosure statement, then click “Submit
Comment.”
• You should be directed to a confirmation
page, where you will be provided a
confirmation number for your
submission.
• Your comments will be posted to the
main docket for consideration within a
few days.
For several years the dairy industry has
repeatedly requested the FDA to end the
practice of allowing dairy terms to be associated
with plant-based products. At long last the
agency is considering the industry’s request.
Every producer is urged to take advantage of
this comment period to let the FDA know that it
is time to take enforcement action against
mislabeled, imitation dairy products.
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